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- SCHEME OF BBA THREE YEAR COUKSE = ’

For all the courses the begic minimum input shrall be: 4044 hours, For theory cOurses, l'nﬁ teacher shall allocate one
third of the total number of toura far the exposure building of the studénts through casé studies, presentations,
minor prajects £1, which should be calated to the courss of study. - -

BBA SECOND YEAR
BBA 37 SEMESTER - MARKS
BBA-301 PRINCIPLES OF HUMAN RESPURCE MANAGEMENT 100
BBA-302 BUSINESS ACCOUNTING . 100
BBA-103 PRINCIPLE OF MARKETING MANAGEMENT ’ 100
BBA-304 BUSINESS LAWS ; ‘ ' 100
BBA-305 WORKSHOF ON CONTEMPORARY BUSINESS ISSUES 50
BBA-306 SEMINAR ON KNOWLEDGE MANAGEMENT 50
BBA-107 COMMUNICATION SKILLS N PUNISBY . 100
ELEMENTARY PUNIABI r ' '

BBA 4" SEMESTER - | MARKS
BBA-01 FINANCIAL MANAGEMENT - 100
BBA-402 WORKSHOP ON CREATIVITY & INNOVATION 50

BPA-403 SEMINAR ON ENTREPRENEURSHIF 50

BRA-404 VIVA-VOCE ' ] 100

-
-

CHOOSE ANYTHREE SUBIECTS FROM NOT MORE THAN TWO
FUNCTIONAL AREAS: -

¢
N

MARKETING MANAGEMERY

BBA40S RETAILING MANAGEMENY ‘ 100
B AR ADVERTISEMENT AEMOIRIRSANAGEMENT 18w
BBA-UT MARKETING OF SERVICES 100

HUMAN RESOURCE MANAGEMENT

BBA-408 CAREER PLANNING AND MANAGEMENT 100

BRA-409 TRAINING AND DEVELQPMENT 100

BRA410  MANAGEMENT OF CHANGE 100

FINANCE

BBA-4il  COST & MANAGEMENT ACCOUNTING 100 v
pBA-412  FINANCIAL (NSTRUMENTS & sEItVICEs 100 %

ABA4]3  INCOME TAX LAW & PRACTICE Gl 100

I T



INFORMATION TECHNOLOGY

BBA-414 SYSTEM ANALYSIS AND DESIGN 100
" " ot BBA-415 DECISION SUPPORT SYSTEMS 100
BBA4l6 COMPUTER GRAPHICS 100
_EVENT MANAGEMENT |
BBA-417 .EVENT PLANNING & MANAGEMENT 100
BBA-418 FINANCIAL MANAGEMENT OF EVENTS 100
BBA419 EVENT CREATIVITY AND INNOVATION 100
MEDIA MANAGEMENT
BBA-420 PRINCIPLES OF MASS COMMUNICATIONS 100
. BBA-421 PUBLIC RELATIONS MANAGEMENT 100
BBA-422 MEDIA PLANNING 100
BBA-423 COMMUNICATION SKILLS [N PUNJABU 100
ELEMENTARY PUNJABI

BBA-424 ENVIRONMENTAL STUDIES A1ND ROAD SAFETY 100

]

SUMMER TNTERNSHIP : INDUSTRIA™
.4 TO 6 WEEKS

BBA SECOND YEANR

TRAINING OF

i SEMESTER

BBA-301: PRINCIPLES OF HUMAN RESCURCE

MANAGEMENT
Time Allowed ; 3 Hrs.

Mex. Marks 100
Theory : 60

Internal A.mssmenr 40
Note: The Question paper covering the Entire courss shall be
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divided into three secticis as follows .
Sr..tion-A
Jt will consist of 10 ven short answer questions with answers
1o each question up to five ‘nes in jength. All questions shall be
compulsory. Each guestion saall carry two marks; total weightage of
the section shall be 20 mai'is.
Section-B
It will consist of €.say type questions with answers to each
question up to 7 pages i1 length. Four questions shall be set by the
examiner from Part-l f the syllabus and the candidate shall be
required to attempt Tw.. fach quession shall carry ten marks; total
weightage of the secti yn shall by 20 marks.
| Sectioe-C |
1t will consist «f essay fj'gpe questions with answers to each
question up to7 pagss in:letfgth. Four questions shall be set by the
cxaminer from Pari-il of the syllabus*'and:the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the se:tion shall be 20 marks.
}
COURSE INPUT : .
§ Part-1 °
Human Resource Management (HRM): Meaning, Scope and
Objectives of HRM, HRM Chalienges. Human Resource Planning
{HRP): Concept, Meed and importance of HRP, Factors affecting
HRP, Human Resowice Planning Process, Barriers to HRP. Jeb
Analysis (JA): Meaning, Fagtors affecting 100, various techniques of
JD. Recruitment? Maaning:Factors governing Recruitment,
Recruitment sources and techniques, Problems associated with
Recruitment. Sefection: Meaning, Process, Selection Tests and
Interview, Barriers to effective selection. introduction and
Orientation: Contepts, Process, Benefits and Problems associated
with Induction and Orientation.
' Part-ll
Managing Careers: Promotion, Meaning, Significance,
Promotion Policy, Other issues related to promotions; Demotion—
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Meaning. Reasons, Implications for HRM; Transfers—Meaning,-
purpose, policy and other Issues associated with Transfers,
* Managing Separations: Meaning and Types of Separations, Costs and
Benefits of Separations, Managing Separations effectively. Managing
Industrial Relations: Industrial Relations—Meaning, Importance of
peacelul IR. Approaches 1o IR, IR strategic, Disputes [ Nature,
Causes and Settlement of Disputes; Grievances—Nature, Sources,
Grievance handling procedure; Disputes—Nature, Causes and
Settiement of Disputes. Managing Workplace Safety and Health:
[ntroduction, Various workplace safety and health issues zand
management of| these issues. _
Books Recommended :
. Gomez - Meja, et al,, Managing Human Resources, Delby,
Pearson Education, 2003. o
"2, Dessler, Gary, Human Resource Management, Dehi, Pearson
Education, 2003.
3. Aswathappa, Human Resource and Persoanne! Management.
New Dethi, TMG-Hill, 2002.
4. Pattanayak, Biswajeet, Human Resource Management, New

Delht, PH.[|. 2001,
BBA-302 : BERINESS ACCOUNTING
Time Allowed 1 3 Hrs. . Max. Marks : 100
o Theory : 60

Internal Assessment @ 40

.Note : The qdestinn ‘paper covering the cntire course shall be
divided! into three sections as follows :
o Section-A

I1 will consist of 10 very short answer questions with answers
to each question up to five lines in length. All questions shall be
compulsory. Eath question shall carry two marks, total weightage of

the section shalt be 20 marks. ' .
| _ Section-B ; __?
Ir will cnrlgsist of éssay type questions with answers to cach
guestion up 1o 7 pages in length. Four questions shall be set by the
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examiner from Part-1 of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.
' Section-C - _

it will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-11 of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shalt be 20 marks.

COURSE INPUT :
Part- |

Meaning and Scope of Accounting : Weed, development and
defimition of accounting, book-ke¢ping and accounting, Persons
interested in accounting infannafi__ﬁn, Disclosures; Branches of
accounting; Objectiﬁs of accounting, basic understanding of
accounting standards. ’ .

Accounting Transactions : Accounting Cycle, Journal, Rules of

debit and credit, Compound journial entry, Opening entry, Relationship .

between journal and ledger; Rules regarding postiné','TriaI Balance,
Sub-division of journal,

Distinction between Capital and revenue items.

Final Accounts : Manufacturing account; Trading account,
Profit and loss account; Balance-sheet; adjustment entrics.

Rectification of Errors : Classiﬁcatiu_n of errors, Lecation of
errors, Rectification of errors; Suspense account; Effect on profit.

_ Part-11

Depreciation Provisions aad Reserves : Concept of
Depreciation; Causes of deprec’.i'atiu'n; Depreciation, depletion,
amortization and dilapidation; Depreciation accounting, Methods for
providing depreciation, Depreciation policy; Depreciation accounting,
Provisions and reserves. .

Partnersiiip Accounts: Cssential charazteristics of partnership.
Partnership decd; Final accounss; Adjustments after closing the
accounts; Fixed and fuctuating capital; Goodwill; Joint Life Policy;
Change in Profit Sharing Ratio.

L]
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_Suggested Readisgs ‘ :
1. Anthony & Reece - Mocounting Principles, Ricbard Irwin lnc.
2. Gupta, ctal. . }11ancial Accounting, Sultan Chaad and

% yns, New Delhi.
3. Monga etal. ", Fiancial Accounting, Mayur Paper
1,ack, Noida.
4. Shukla & Grewal sdvanced Accounts, S, Chand & Co.,
Wew Delhi. . :
5. Compendium of Statemenl and Standards of Accounting : The
Institute of Chartered Acsountants of India, New Delhi.

[

LSRR .
_BBA-305 ' PRINCIPLES OF MARKETING MANAGEMENT

Time Allowed : 3 Hrs. % Max. Marks : 100
' - Theory : 60
Internal Assessment ! 0

Note : The question papér covering the entire course shall be
divided into three skctions as follows : '
4 Section-A

1t will consist of 10 very short answer questions with answers
to cach question up to five lines in length. All questions shall be
compulsory. Each quéstion shall carry twa marks; total weightage of
the section shall be 20 marks.

Section-B _

it will consist of essay type questions with answers to each
question up to 7 pages.in tength. Four questions shall be set by the
examiner from Part-l of the syllabus and the candidate shall be
required 1o amtempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

| Section-C

1t will consist of essay tYpe questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-IT of the syllabus and the candidate shall be
required to attempt tWo. Each question shall carry ten marks; total
weightage of the section shal] be 20 mwks. . /L{

S R
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COURSE INPUT : o
. Pa.t-1'

Marketing Concepts : philssophies and functions, Modern
Concept of Marketing, Imporiunée of Marketing with special
reference to India, Meaning of WMarketing Management. Marketing
Environment: Meaning and “orees of marketing environment,
Marketing Mix and its clement:. Market Segmentation; Meaning and
basis of market segmentation, Consumer Behaviour: meaning and
importance, Buying process, factors influencing consumer behaviour.
Marketing Information System: Concept and components of a
marketing information system. Marketing Research: Meaning,
features and scope of Marketing Research.

' Part-iX :

Product Decisions : Branding and Packaging, decisions stages
in New Product Development,’Product Life Cycle; Concept and
stages. Pricing Decisions: Meaning of Product pricing, objectives,
Methods of pricing, Pricing policie. Channels of Distribution: Types
of Marketing Channels, Factors influencing channel choice.
Promotion Mix: Personal Sslling, Advertising decisions, Sales
Promotion. Laws affecting Marketing in India.

References : -

1. Kotler, Philip . Marketing Management

2. Stanton, William, . :  Fundamentals of Marketing
3. Neelamegham, 8. :+  Marketing in India

4. C.N. Sontaakki +  Marketing Management

5. J.C.Gandhi . Marketing

BBA-304 : BUSINESS LAWS
Time Allowed ; 3 Hrs. Max. Marks : 100
| Theary : 60
| _ Internal Assessment : 40
Note : The question paper covering the entire course shall be

divided into three sections as follows :
Section-A

It wiil consist of | very short answer guestions with answers
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to each question up to five lines in length. All questions shall be
compulsory. Each question shall carry two marks; total weightage of
the section shall be 20 marks.
Section-B
It will consist of essay type questions with answers 10 each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-] of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; totzl
weightage of the seclion shall be 20 marks.
Section-C
It will consist of essay type questions with answers to cach

. question up to 7 pages in length, Four questions shall be set by the

examineritrom Part-1l of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

COURSE INPUT :
- Part=1
Law of Contract (1872) : Nature of contract, Classification,
Offer and acceptance, Capacity of parties to contract, Free consent;
Consideration, Legality of object, Agreement declared void,

_ Performance of contract; Discharge of contract, Remedies for

breach of contract.

Sale of Goods Act 1930.: Formation of contracts of sale; Goods
and their classification, price; conditions, and warranties, Transfer of
property in goods; Performance of the coatract of sales; Unpaid
seller and his rights, sale by auction; Hire purchase agreement.

Part-II

Negotiable Instruments Act 1881: Definition of negotiable
instruments; Features; Promissory note, Bill of exchange, cheque;
Holder and holder in the due course; Crossing of a cheque, types of
crossing. Negatiation; Dishonour and discharge of negotiable
instrument. :

The Consumer Protection Act 1986¢: Salient features, Definition

of consumer; Grievance redressed mac. inery g
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4TH SEMESTER

BBA-401 : FINANCIAL .MANAGEMENI

Time Allowed : 3 Hrs. . Max. Marks : 100
d Theory : 60
: Internal Assessment : 40

Note : The question paper covering the entire course shall be
divided into three sections as follows
Section-A
It will consist 3f 10 very short answer questions with answers

to cach question up to five lines in length. All questions shall be

compulsory. Each question shall carry two marks; total weightage of

the scction shall be 20 marks.
-, Section-B

it will consist of essay type questions with answers 10 each

question up to 7 pages in length. Four questions shall be set by the

examiner from Part-] of the syllabus and the candidate shall be

required to atternpt two. Each question shal! carry ten marks; total

weightage of the section shall be 20 marks.

Section-C

It will consist of éssay type questions with answers to each

. question up to 7 pages in length. Four questions shall be st by the

examiner frnm-iPart-H of the syllsbus and the candidate .shall be
required to attetnpt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

COURSE INPUT :
Part-1 .

Meaning of Business Finance, Aims, Scope and sigaificance of
finance function, profit verses wcalth maximization, Financial
Planning. Sources of Company Finance—Long-Term and Short-
Term, SEBI Guidelines for raising company finance, Dividend Policy.
Types and dividend, Capital Structure: Concept, theories and
Valuation, cost of capital concept and significance.

' Part-Ii
Capital Budgeting, Planning of Capital expenditure, cvaluation
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of projecis (including risk and uacenainty), Respousibility accounting:
Concept, steps in responsibility accounting and advantages of
responsibility Accounting. Cost of capital, working capital—types
estimation—factor determining working capital requirements.
Suggested Readings :

1. Srivastava, R.M. - Eusential of Business Finance
2. Upadhyay, K.M. : Financial Management
3. Pandey, IM. _: Finencial Management
4. Jain, Anand & Singh : Financial Management
5. Khan, M.Y. : Maregement Accounting
and Jain PK. '

BBA-402 : WORKSHOP ON CREATIVITY AND
INNOVATION
" Internal Evaluation : 50 Marks

Creativity in management, creative problem-solving, Theories of
creativiry, ideatifying the problem. morphological analysis,
brainstorming, lateral thinking ,and syasptic ldea-generating methods,
evaluating ideas, implementing ideas, rols of computers in creativity.

Strategic issues : Like planging, fremework etc., market needs,
and market research, sources of successful ideas, and financial
analysis and case-histories of rendwned companies.

' B
BBA-403 : SEMINAR ON ENTREPRENEURSHIP
| ) Internal Evaluation : 50 Marks

Concept of Entrepreneursbip : Definition, nature and
Characteristics of “entreprensurship: Emergence of
entrepreneurial class including wommen entreprensurs: Theories
of entreprencurship: Socio-economic environment and the
entrepreneur. Characteristics of Entrepreneur Leadership, risk
taking, decision making and business planning. lunovation and
entrepreneurship, entréprencurial behaviour and motivation.
Entreprencurial Development programmes-their relevance and
achievements: Role of government in organizing such
programmes, Critical Evolution. Small Business ag & seed bed
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of entreprencurship: Concept of business venture. The start-up
process; Concept, Plan, Implementation, [nitial Strategic
Planning, produciion and Marketing Scope, Legsl and tax
consideration, risl: analysis and financial considerations. Profit
Planning in smail enterprise: Growth Strategies and
diversification. rinance Maoagement in current operations and
expansion of capital. Role of Smal! Business in the national
sconomy. National Policies for small business development,
Goveramental and Non-Governmental assistance. Contribution
of Commercial Banks in Promoting and Servicing smsll
business, Small business and modern techuology. Government
Policies and formalities in setting up & unit. Basic requircments
regarding registration, excise, Sales Tax, Factory Acte %8I
exemptions. ) '
Suggested Readings :
1. Hall, B. Pricke and

. Small quihe.sé Management.
Royce L. Brahamson '

2. Kenneth R., ¢ | : Entrepreneurship and Small
Van Voorthis' Business Management.
3. Uans Scholtharhmer  : Entreprencurship and Small
& Arthur H. Kurifoff Business Manzgement:
4, Joseph R Mancuso i How ti_::\_St’art, Finance and Manage
i your gwn small Business,
5. Shama, RA. '+ Enzepreneurial Change in Indian
Industries.
6. Dhar, PN.dnd The Role of Small Enterprises in
Lydali H.F. ~ TIndian Econamic Development
BBA-404 : VIVA-YOCE . ’

) External Evaluation : 100 Marks

Every student will have to appear for comprehensive VIVA a

the end of the Year. This VIVA-VOCE examination is based on tht

full course; each student is required to face a board composed of om

external examiner, one internal examiner and the principal/ directo
of the, college or his nominee.

M
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8 CHOOSE ANY THREE SUBJECTS FROM NOT MORE
THAN TWO FUNCTIONAL AREAS :

MARKETING MANAGEMENT
BBA-405 : RETAILING MANAGEMENT

! Time Allawed @ 3 Hrs. Max. Marks : 100
. Theory - 60
Internal Assessment ; 40

Note': The guestion paper covering the entire’ course shall be
divided into three sections as follows :
Section=A
It will consist of 10 very short answer questions with answers
10 cach question up fo five lines in length. All questions shall be
compulsory. Bach question shall carry two marks; total weightage of
the section shall be 20 marks. |
Section-B
It will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shail be set by the
examiner from Part- of the syllabus and the candidate shall be
required to attempt two. Each question shall carmy ten marks; total
weightage of the section shall be 20 marks. '
Section-C
1t will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner frome Fart-N of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks,

COURSE INPUT :
Part- 1
Introduction to retail; retail formats theories and models; retail
stratggy; understanding the retail consumer; store locations; retail
. operations; retail store design.
Part-IL
Retai! merchandising: merchandising buying; retail price and
mershar e, avrionnane’ myea-wriea linancial performance: retetl

]
-_____:__‘:‘r—

e i —— e
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management informant systems; retail marketing “and
commaunication. ‘

BBA-406 : ADVERTISEMENT AND SALES MANAGEMENT

Time Allawed : 3 Hrs : Max. Marks @ 100
Theory : 60
Internal Assessment © 40

Note : The question paper covering the entire course shall be
divided into three sections as follows :
Section-A
It will consist of 10 very short answer questions with answers
to each question up fo five fines in length. All questions shall be
compulsory. Each question shall carry two marks; total weightaze of
the section shall be 20 marks.
Section-B
It will consist of essay type questions with answers 1o each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part:l of the syilabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.
_ Section-C
it will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-il of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

COTRSE INPUT :
Part- 1 ,

Nature and scope of advertising research, campaigﬁ olanning
of strategic considerations, knowledge about consumer
Behaviour, Media planning Print, T.V., Radio, Cable and
Satellites, direct mail marketing creating copy-testing. Advertising
budget. Events Management. Advertising agencies, measuring
advertising effectiveness.

LA
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| . Partdl

Nature and scope of sales manaj:ment. Recruitment and
selection of sales personnel. Training and development of sales
personnel. Performance appraisal and motivation sales personnel,
Supervision and organization of sales personnel, Sales organization:
Structure and control. '

Carving territories, routing and scheduling. Sales quotas, target
achievement. Sales forscasting, sales dealer's sales personnel
relationship. Selling theories and process. Sales cthics. Distribution,
order processing, |

BBA-407 : MARKETING OF SERYICES

Time Allowed : 3 Hrs. Mux. Marks : 100
Theory : 60
t Internal Assessment : 40
Note : The question paper covering the entire course shall be
divided into three sections as follows
Section-A .-

Jrwill consist of 10 very short answer questions with answers
to each question up to five lines in length. All questions shall be
compulsory. Each question shall carry two marks; total weightage of
the section shalt be 20 marks.

Section-B
It wil} concist of cssay type questions with answers (o cach
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-I of the syilabus and the candidate shall be
requircd to attempt two. Each question shall carry ten marks; total
weightage of the seetion shall be 20 marks.
Section-C
it will consist of essay type questions with answers o each
quesgion up to 7 pages in length. Four questions shall be set by the
examiner from Part-Il of the syllabus and the candidate shail be
required 1o attempt two. Fach question shall carry ten marks; total
weightage of the section shali be 20 marks.

R T TR S
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COQURSE INPUT :
T Part-1

Concept of goods and services. services marketing concept,
[ealures, need, significance hehavioural services aspiration. Market
sepmentation, marketing information system for vanous SETVICES.
Service quality meaning, compenents, measurement. Services
Marketing management. Scven F's of Services marketing.

‘ K Part-T]

Services marketing in & specific context. Banking marketing,
interna! marketing, Heitel marketing, Tourism marketing, Transport
marketing, personal zare marketing, Hospital marketing, Education
marketing, Cansultar.cy marketing.

HUMAN RESOURCE MANAGEMENT

BBA-408 : CAEEER PLANNING AND MANAGEMENT
Time Allowed @ 3 Hrs. . Max. Marks : 100
' Theory : 60
Internal Assessment : 40

Note : The question paper covering the entire course shall be
divided into three sections as follows :
~ Section-A
It will consist of 10 very short answer questions with answers
to cach question up to five lines in !ength. All questions shall be
compulsory. Each quéstion shall carry two marks; total weightage of
the section shall be 20 marks.
Section-B
1t will consist of essay type questions with answers to each
question up to 7 pages in jength, Four questions shall be se by the
examiner from Part-f of the syllabus and the candidate shall be
«required to attempt two. Each question shail carry ten marks; 1otai
weightage of the section shall be 20 marks.
N Section-C
It will consist of essay type questions with answers to cach
question up 4y 7 pages in leneth. Four questions shall be set by the
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examiner from Pari-ll of the syllabus and the candidate shall be
‘required to attempt two. Each question shall carry tent marks; total
weightage of the section shall be 20 rarks,
COURSE INPUT :

Part-1 -

Personality dispositions and mapaperial effectiveness,
perceptual process and developing percsprual skilks, motivation and
work performance.

Part-I1

Psychoanalysis for exccutives, predictable erisis of executive

life, organizational politics, mnnagement of stress,

BBA-409 : TRAINING AND DEVEI APMENT

Time Allowed : 3 Hrs. , Mux. Marks @ 10
' Theory : 611
i Imteraal Assessment @ 40
Nofe : The question paper covering the entire course shall be
divided into thres sactions as follows :

_ Section-A

It will consist of 10 very short answer questions with answoers
to each question up to five lines in length. All questions shall be
compulsory. Ea.ch question shall cany two marks; total weightage of
rhc. section shall be 20 marks.

Scction-B '

I will consist of essay type questions with answers te each
question up to 7 pages in length. Four questions shail be set by the
examiner from Part-1 of the syllabus and the condiduate shall be
required 1o attempt rwo. Each question shall carry Len nmrks. tolal
weightage of the section shall be 20 marks.

. Section-C

It will consist of cssay type questions wilh answers to cich
question up to 7 pages in length. Four questions shall be set by the
cxaminer from Part-fl of 1he syllabus and the candidate shall he
required to attempt two. Each question shall carry ten marks; tolal
weightage of the section shall be 20 marks.

*
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COURSE INPUT ¢
Part- 1
The indu tidn process, methods and evaluation of induction
training. The role of training and development, identification of
training needs. designing and developing lining programmes.
- Part-ll
. Lvaluat on of training programmes. Training evaluation and the
training cycle. Evaluation process, evaliation design: data collection,
designing (juestionnaire and tests. Qualitative and quantitative
evaluation muthods. Evalalion report.
Recommended Readirgs :
{. Morgain C.T., King A.R., Weisz LR.: Iatroduction to
Psych logy -
Hall C.S., Lindzey G Thavrics of Personality
Anastasi A. : Psychological Testing
Freman F, 3.1 Psyctological Testing
Rower G R., Hilgard T. R.2 Theories of Leaming

-

e

*BBA-410 . MANAGEMENT OF CHANGE _
Time Aﬂmqad + 3 Hrs. ' Max., Marks @ 100
" ; Theory . 60
‘ Internal Assessment . 40

Note : 'l‘fnc question paper coyering the entire course shatl be
divided into three sections as foiicws
Section-A
1t will consist of 10 very short answer questions with answers
10 each question up to five Tines in lengih. All guestions shail be
compulsory. Eachi question shall camry two marks; total weightage of
the section shail be 20 marks. .
. Section-B
Tt will consist of essay type questions with answers 10 eact
question up o 7 pagesi in length. Four questions shall be set hy the
examiner from Par-l of the syilabus and the candidate shall br
required to attempt two. Each question shall camry ten marks: totd
weightage of the sectivon shall be 20 marks.
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Section-C
I will consist of v85ay type queslions with ADSWOTS o each
question up to 7 pages in length. Four questions shall be set by the
cxaminer from Pan-If of the syllabus and the candidase shal| be
required (o attempt two, Each question shall carry ten marks; tolal
wuigh‘tage of the section ghall be 20 marks.

COURSE INPUT :
Part-I
latroduction - Definition, need, asstmptions, historical
development, issues ang Future OD, Modeis and theorjes of planned
change, process of 0D, Issues in consultant-client relationship,
Part-ii f
Organisation Change : Forces of change, nature of change, the
process of organisationai change, coping strategies for change,
resistance 1o change, mahagerial options for implementing change,
guideline tor facilitating chinge,
) i .
: FINANCE
BBA-311 : COST & MANAGEMENT ACCOUNTING

Time Allowed - 3 His. Max, Marks : 100

Theory : 60

S Internal Assessment : 40

Note : The question paper covering the entire course shall be

divided into three sections as follows -

Section-A

It will consist of 10 very short answer questions with answers

to each question up 1o five lines in Jength. ANl questions shall be

compulsory. Egch question shall carry rwo marks; total weightage of

the sccrion shall be 20 marks,

Section-B

It will consist of essay type questions with answers to each

question up to 7 pages in length, Foor questions shall be set by the

examiner from Part-l of the syllabus and the candidate shall be

required (o attempt two. Each question shall carry ten marks; total
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weightage of the section shall be 20 marks,
Section-C
It will consist of ¢ssay type questions with answers to eac
question up to 7 pages in length, Four questions shall be set by th
examiner from Part-1] of the syllabus ard the candidate shall b
* required to attempt two, Each question shall carry ten marks; tota
weightage of the section shall be 20 tnarks.

COURSE INPUT ;
Part-1

Cost Accounting : the concept, nature and scope of cosi
accounting, brief study of Materials, objectives and techniques of
material control, metods of pricing material issue. Laboys: Items of
Labour cost, Labou - records, Remuncration methods, Overheads:
Classifieation, distribution, absorption of different types of overheads.
Preparation of cost sheet and reconciliation of cost and financiaj
records. Cost Determination Methods: Job, Baich, Contrast and

" Process costing, Introduction to service costing. Cost Control
Techniques: Cost-volume-profit analysis,
Parn-I1

Origin, Concept, Nature, Scope and functions of Management
Accounting. Relation between management, Financial Accounting
and Cost Accounting, Limitations of Maragemcnt Accounting.
Finangijal Statements; nature, Importance and jts Limitations,

Tools of Financial Analysis: Ratio Analysis; meaning, utility,
Importance and its Classitication on the basis of Profitability,
Liquidity, solvency and activity Comparative statements and Trend
Analysis. Fund Flow Analysis Cash Flow Analysis. '

. References ;

Shashi Guply and .- ¢ Managemen Accounting

R.K. Shama

Ravi M. Kishore : Manag:n;ant Accounting

S.N. Maheshwar; . Management Accounting and Financia)
" Control

Khan, M.Y. and . : Management Aecounting

Jain, PK,
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Mimohan and Goel  :  Principles and Practice of Management
Jain Abhay and Anand : Financial Management Accounting
Ravi M. Kishore : Cosl Accounting
Jawahar Lal : Cost Accouniing
L.W.J. Owler and :  Wheldon’s Cost Accounting

J.L. Brown

BBA-412 ;: FINANCIAL INSTRUMENTS AND SERVICES
Time Allowed © 3 HArs. Max. Marks : {00
Theory : 60
. Internal Assessment @ 40
Note : The question paper covering the entire course shall be
divided into three sections as follows
' Section-A -

It will consist of 10 very short answer guestions with answers
to each question up to five lines in leniith. All questions shall be
compulsory. Each question shall carry two marks; total weightage of
the section shall be 20 marks.

' Section-B

It will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-I of the syliabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

.Seetion-C

1t will consist of essay type questions with answers 10 each
question up 1o 7 pages in length. Four questions shall be set by the
examiner from Part-il of the syllabus and the candidate shall be
required to attempt EWO. Each question shall carry ten marks; total

weightage of the section shatl be 20 marks.

" COURSE INPUT :

Part- 1
Financial Markel environment it India; role of Securities and
Exchange Bozrd of India; Stock 'xchan, es: objectives, and

fynctioning: variabie and fixed inierest beang secutities: equity,
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prelerence shares, debentures and bonds. ADR and GDR.
Part-IT
Merchant Banking; Venture Capital; Leasing and Hire
Purchase; Mutual funds in India; debit card and credit card; housing

* finance, Foreign Direct Investment in India;

Recommended Refercaces : .

I.- M. Y. Khan : Financial Services (TMH)

2. Dr 8. Gurusamy : Merchant Banking and Financial Services
(Thomson)

3. Depository Operations (Module} workbook by National Stock
Exchange of Indja Limited '

4. B.S.Bodla, M,C.Garg, K.P. Singh Insurance—Fundamerteais,
Environment and Procedus- (Deep and Deep Publications)

3. Tripathy Nalini Prava : Financii] Instruments and Serviceg
6. M.Y. Khan : Indian F inancial System, 4th Edition, TMH
7. L.M. Bhole : Financial institutions and Markets, TMH
" 8. Shashi Gupta : Finandiaj Services, Kalyani
BBA-413 : INCOME TAX LAW & FRACTICE
Time Allowed : 3 Hre Meax. Marks - 100
o Theory : 60

fnternal Assessment - 40

Note : The question paper cuvefing the entire course shal] be
divided into three sections as follows :

. Compulsory. Each question shall carry two marks; totai weightage of

the section shall be 20 marks.
' Section-B
!l will consist of €S53y type questions with ANswers to each
quest{on Up to 7 pages in length, Foyr questions shall by ge by the
exan:l mer from Part-1 of the syllabus and the candidate shal] pe
required to attempt two, Each question shall carry ton marks: total
weightage of tha section shall he 20 marks. ’
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» Section-C

It will consist of essay type questions with answers to each
question up to 7 pages in length. Four quest s shall be sat by the
examiner from Part-1 of the syllabus and the candidate shall be
required to attempt two. Each ‘question shal carry ten marks; total
weightage of the section shall be 20 marks. '

COURSE INPUT :
© Part]

Income tax—defirition, distinction befween capital and
revenue basis of charge (Residential Status), Incidence of tax.
Cxempted Income, Computation of Income from Salaries and House
Property.

tncome from Business and Profession, Capital Gains, Income

from other sources. Depreciation, Carry Rorward and Set-off of
losses, Income of other persons to be included in Assessee’s total
Income. Deduction of Gross Total Income.

Part-1I

Computation of total income in regard to Income of individual,
HUF and Partnership firm and Association of Persons {AOP).
Concept of Mat. _

Advance payment of tax, deducsion of tax at source, Income
tax authoritics and administration of the Act Assessment Procedure,
Appeals, refunds and Penalties.

Suggested Readings :

. H.C. Mehrotra +  Income Tax Law and Practice
2. QGaur & Narang :  Income Tax Law
3. Ginsh Ahuja + Direct Law

INFORMATION TECHNOLOGY

Max. Marks ; 100
Theory : 60
Intrrnal Assessment ;40

Time Allowed ; 3 Hrs.

Notc ¢ The question paper covering the catire course shall be
nate S
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divided into thrie sections as follows :
o . Section-A
It will consist of ;0 very short answer questions with answers
to each question up to five lines in length. All questions shall be
compuisory. Each question shall carry two marks; total weightage of
the scction shall be 29 marks.
Section-B
It will consist of essay type questions with answers lo cach
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-I of the syllabus and the candidate shall be
required to attempt two, Each question shall carry ten marks; total
weightage of the section shall be 20 marks. -
 Section-C
It will consist of essuy type questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner from Part-1l of tiie syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

COURSE INPUT :
H" Part-}

Overview of"Syst_cms Analysis and Design; Software
u!::p]icatiuns teday - the changing scenarios - Introductions tc
different methodologies and Structured System Analysis-Problem.
identification-requirement analysis: tools and techniques-feasibitity

* analysis-Operational, Technical and Economical Feasibility, details o
SDLC approach, Business Systems Concept: Systems DeLeI e
Life Cycle: Project Selection; Feasibility Study, e

Part-IT |

Tools for Analysis and Design of Bug;
methodologies Available: Need for Structuregd Tech [
Techniques Available System Requiremept Sn
A.naiy.sfa.: Data Flow Diagrams: Data Dicy; d
Orgarmsntmn and Intersections: Decision Anaj :3‘ ;
and Tables: Expansion, Explosion and Nn:rr.'l'l:’:;;;L sion Trees

aess Systems
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2 Design; Modulation; Madule Specification; File Design.

BBA-415 : DECISION SUPPORT SYSTEMS
Time Allowed : 3 Hrs. i Max. Marks - 100
Theary : 60
Internal Assessment : 40

Note : The question paper covering the entire course shall be
divided into three sections as follows :
Section-A
It will consist of 10 very short answer questions with answers
to each question up to. five lines in length. All questions shall be
compulsory. Each question shall carry two marks; total weightage of
the section shall be 20 marks. | |
Sectlon-B
{t will consist of essay typs questiods with answers to each
question up to 7 pages in length. Foir questions shall be set by the
examiner from Part-1 of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.
.. Section-C
It will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shall be set by the
examiner from Pari-I1 of the syllabus and the candidate shall be .
required to attempt two. Each qugstion shall carry ten marks; total
weightage of the section shall be 20 marks.

COURSE INPUT :
Part- I
Busincss Integration: Networking and Telecommunications,
Client Server, Object Orientation, Integration of Information:
Workgroup integration, Data wartbouse, Open Sysltems \h:ith
Different Systems, Group Dezisions, software to support inlegration.
Part- I .
Decisions and Models : Biases i decision, physical, process and
business -modeling, Busin_ass mode!s: Assumptiops, dentifying Vo

- o 15
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variables, Processes and equations, software, Limitations of maodels:
model complexity, cost of building models, errors in models.

Decisions in Business Areas : Accounting, Finance, Marketing,
HRM, Production and Design. Complex Decisions and Artificial
Inteiligence.

Refercoce : :
Management Information Systems Solving Probls with IT Post,

Anderson, TMH (IRWIN)

BBA-416 : COMPUTER GRAPHICS
Time Allowed : 3 Hrs. L Max. Marks : 100
' Theory ;<9
Internal Assessment @ 40

Note : The question paper covering the entire course shall be
divided inlo thrxe sections as folfows :
Section-A
It will consist of 10 very short answer questions with answers
to each question up 1o five lines in length. All questions shall be
compuisory, Each question shall carry two marks; total weightage of
the section shall be 20 marks.
Section-B

It will consist of essay type questions with answers to each

« question up to 7 pazes in length, Four questions shall be set by the

L]

examiner from Par:-1 of the syllabus and the candidate shall be

rcq.uircd to attempt two. Each question shall carry ten marks: total

weightage of the section shall be 20 marks. ,
Section-C "

!t will consis: of essay type questions with ANSWETS 10 each
quest{un up to 7 pages in length. Four questions shall be set by the
exatminer from Part-IT of the syilabus and the candidate shall be
required to attempt two. Each question shajl camy ten marks: total
weightage of the section shail be 20 marks. ,
COURSE INPUT :

Part-I

Introduction and Overview of G '
faphic Systems. ¢
: : CAD,
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) ﬁmsentatiun Graphics and other applications, Video Display devices,

Raster-Random scan systems, /O devices.
Part- II

Fundamentals of following concepts: Qutput primitives and their
attributes. Scene and image, Representalion of 2-D image, Basic
Transformation, Color models and. coler applications, Computer
animation.
References : )
1. Hearn and Baker : Computer Graphics, PHI.
2. Rogers & Adams : Mathematical Elements for Computer

Graphics. ‘. '
3. Rogers D. F. : Procedural Elements for Computer Graphics.
4. D.Hearn & P. M. Baker : Computer Graphics.

EVENT MANAGEMENT

BBA 417 : EVENT PLANNING AND MANAGEMENT
Time Allowed ; 3 Hrs. L Max. Marks : 100
o Theory : 60
Internal Assessment : 40
Note : The question paper covering the cntire course shall be
divided into three scctions as follows :
' z Section-A
It will consist of 10 very shori answer questions with answers
to cach question up to five lines in fength. All questions shall be
compulsory. Each question shall carry two marks; total weightage of
the section shalt be 20 marks,
Section-B
[t will consist of essay Lype questions with answers to each
gquestion up to 7 pages in length. Four questions shal[ be set by the
examiner from Pan-T of the syllabas and the candidate shall be
required Lo arempt wo. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.
Section-C
‘1t will consist of essay type questions with answers (o each

gion up to 7 pages in length. Four questions shall be set by the
que .

- e A ———l
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examiner from Part-I of the syllabus and the candidate shail be

required to atkmpt two. Each question shall carry ten marks; total

weightage of hie section shall be 20 marks.

COURSE INPUT :
| Part-1

Introductjor. to planning and management of events, size of
events, types of events, the event team, and code of cthics. The
concept of event, and events vision; event and marketing; e¢vents
and corporate public relations; product differentiation; promotion
and events.
| Part-11 .

Event industry in industry: designing transitional strategy; eviuls
and positioning; positioning principies; Safety and security of cvents;
event relations and conceptualization: management of relations and
document design.

BBA-418 : FINANCIAL MANAGEMENT OF EVENTS
Time Allowed : 3 Hrs. ' Max. Marks ; 100
Theory : 60
Internal Assessment : 40

" Note : The question paper cuvqfing the entire course shall be

divided into three sections as follows :
Section-A
Tt will consist of 10 very short answer questions with answars
to each question up to five lines in length. All questions shaill be

compulsory. Each question shall carry twoa marks: total wei
' - ! . total we .
the section shall be 20 marks. B ightagg ©

Section-B
It will consist of essay type questi i
: ' ons with answers
questi_un up to 7 pages in length. Four questiong shall ba settcl': &:f
cxammer from Part-1 of the syllabus and the candidate sh:;[ b‘
]

required to attempt two. Each question shall arry ten marks
* ) c .
weightage of the section shall bc 20 marks, o - ot

' Section-C
It will consist of essay type questions with answers to cact
ac
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"E;uest:iun up to 7 pages in length. Four questions shall be set by the

examiner from Part-[I of the syllabus and the candidate shali be
required to attempt two. Each question shall carvy ten marks; total
weightage of the section shall be 20 marks.

COURSE INPUT :

. Part-1

The need and frill of event financial management; events and
objects; events and facts; managing events; The budget, Break-even
point, cash-flow analysis, profit and loss statement, balance-sheet,

financial control systems, panic paymeats. Sources of raising short
and long-term finance and its cost.
, Part-11
Capital structure and its understanding; concept of Risk types,
risk management, process, incident reporting, emergency response
plans, and standards for risk management, Feasibility and swot
analysis.

BBA-419 : EVENT CREATIVITY AND INNOVATION
Time Allowed : 3 Hrs. . Max. Marks : 100
Theory - 60
Internal Assessment ; 40
Note : The question paper covering the entire course shall be
divided into three sections as follows :
Section-A
It will consist of 10 very short answer questions with answers
to each qu:stibu up to five liries in length. All questions shall be
compulsory. Each question shall carry two marks; total weightage of
the section shall be 20 marks.
Section-B
. It will consist of essay type questions with answers to each
question up t0 7 pages in length. Four questions shalll be set by the
examiner from Part-1 of the syllabus znd the candidate shall be
required to attempt two. Each question sha.} carry ten marks; total

weightage of the section shall be 20 marks.

Wﬁ_.r.—._ T
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. ~ Section-C
It will consist of essay type guestions with answers to each
Guestion up to 7 pages in length. Four questions shall be set by the
examjner fram Part-I! of the syllabus and the candidate shali be
required to attempt two. Each question shall carry ten marks; total

weightage of the section shall be 20 marks.

COURSE INPUT :
Part- |
The concept and context of creativity in forming the events;
introspection for ¢reative visualization; Pasteur’s dictum; problem
solving; deduction, and induction methods:; learning and imitation.~ -
Parte TI
Event crealivity: trai' and error; heuristics; abduction: creative
trait or creative'state; innate structure of the mind; analogy.
preparation, anomaly, constraints and serendipity; mentat analogs;
improvisation and performance; creative thinking; and creative

MEDIA MANAGEMENT

BBA-420 : PRINCIPLES OF MASS COMMUNICATIONS
Time Allowed : 3 Hrs. Max, Marks : 100
Theory ; 60
Internal Assessment : 40
Note : The question Paper covering the entire course shal] be

divided into three sections as follows .
Section-A

It will consist of 10very short answer questions with answers

P .

10 each question up to five lines in length. All questions shall be

compulsory. Each question shall carry two marks; total weightage of
the section shall be 20 marks,

Section-B

I.t will consist of essay Iype questions with answers to each
Question up to 7 pages in length. Four questions shai} pe set by the

eXaminer J"rul,n' Part-f of the syllabus and the candidate shall be
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‘i-squired to attempt two. Each quas't_idﬁr_'shall €&y ten marks; total
weightage of the section shail be 20 marks.
Section-C

[t will consist of essay type questions with unswers to each
question up 10 7 pages in length. Four questions shall be set by the
examiner from Part-II of the syllabus and the candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks,

COURSE INPUT : '
Part- [

Communication: toicept, elements, process, and role; forms of
communication; barriers of communication; and theories of
communication like bullet theory, cognitive-theory, two step flow
theory, cultivation theory and agenda setting theory.

Part- K.

The concept and context of mass communication; models of
mass commnunication, like Lasswell model, schramm model, Shannon
and weaver model, Levin model, Gerbner's model, Westley and
MacLean's Conceptial Model; mass communication through
waditional and modern mass madia; mass communication, culture and
socicty; effects of mass communication; information society.

BBA-421 : PUBLIC RELATIONS MANAGEMENT

Time Allowed : 3 Hrs. Max. Marks : 100
Theory : 60
Interngl Assessment ; 30

Note : The question paper covering the entire course shall be
divided into three sections as follows ;
| ‘Section-A
It will consist of [0 very short answer questions with answers
to each question up to five lines in length. All q_ucstiun:_v. shall be
compulsory. Each question shall cary two m:?rks; total weightage of !
the scction shall be 20 marks.
_ Section-B
-t will consist of essay type questions with answers fo cach

1&
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question up to 7 pages in length. Four questons shall be s¢. by th
examiner [rom Part-1 of the syllabus and the candidate shall b
required to attempt two. Each question shell carry ten marks; tot.
waightage of the section shall be 20 marls. :
o Section-C |
It will consist of essay type quesions with answers to eac
question: up to 7 pages in length. Fow questions shall be set by tt
examiner from Part-I of the syllabus and the candidate shall t
required to attempt two: Each quesion shall carry ten marks; tot
weightage of the section shall be 20 marks.

COURSE INPUT : K -
. "Part-1 _ -

~ Nature, and scope =f yublic relations; tools and methods
public relations: press relstions, the printed word, photograpt
exhjbition, trade fair, film, sadio, television, advertisement, ctc.

The industrial publiz relations, public relation with ficance, tra

and professional associations; public relations and central and lo
gd‘u.femmmt; pubtic rel:tions for police, exports, ete.

BBA-422 : MEDLA PLANNING
Time Allowed : 3 Hrs. : ' Max. Marks - [
' Theory -
_ internal Assessment :
Note : The question paper covering the entire course shall
divided into three sections as follows :
- ' ‘Section-A
It will consist of 10 very short answer questions with answ
to each question up to five lines in leagth. All questions shall
compulsory. Each question shall carry two marks; total weighta
the section shail be 20 marks. &
Section-B

It will consist of essay type questions with answers o e
question up to 7 pages in length. Four questions shall be seq b ‘
J set by 1

¢
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BOA (ParT-H) SEMESTER (1] & v 11

examiner from Part-I of the syllabus and the candidate shall be
required to attempt iwo. Each question shall carry ten marks; total
weightage of the section shall be 20-marks.
Section-C

it will consist of essay type questions with answers to each
question up to 7 pages in length. Four questions shall be sel by the
examiner from Part-1l of the syllabus and the Candidate shall be
required to attempt two. Each question shall carry ten marks; total
weightage of the section shall be 20 marks.

COURSE INPUT :
Part-1

The concept and contexl of Mass mediz; forms of mass media:
Print. Electrenic: Audio and audio-visual communication; access of
the medta; niedia audiences. :
CPart- 1) ,

The new Media, perception and fanguage issues in mass medis,
Mass media effects and vses: agenda: setting, the knuwledge-gap
hypothesis; effects and uses of mass media; Media chains and
congiomerates: newspaper chains, broadcasting chains, media cross
ownership, media conglomerates; mass media research.

SUMMER INTERNSHIP : INDUSTRIAL TRAINING/FIELD
PROJECT OF 4 TO 6 WEEKS
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